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Questions 1-7: dang Matching Headings
Cach lam:

- Poc qua cac Headings dé xac dinh key words, tuy nhién khéng can doc qua ki vi c6 1

s6 Headings s& khéng dwoc sir dung dén.

- Boc doan van dé tim y chinh cta doan.

- Quay lai phan Headings dé lwa chon tiéu dé& phu hop véi doan van.

1 viii. Advertising’s focus on unhealthy
options

Ché d6 an dwoc quang céo trai nguoc
(contrasts sharply) v&i ché do an duoc
khuyén nghi b&i cac chuyén gia vé strc khde
va nhirng ché do an dwoc khuyén nghi lai it
dwoc quang cao (get little promotional
support) = Quang cao chi tap trung vao cac
Iwa chon khéng lanh manh (unhealthy

options)

Poan A

The advertised diet ontrasts sharply

-, and themes of fun and fantasy
or taste, rather than health and nutrition,

are used to promote it to children.

Meanwihie, STETEEOMAEAGEA HIEEGEE

21i. Likely effects of food promotion on
children's nutritional knowledge

Quang céo db6 an cé thé cé it anh hudng (seem
to have little influence) dén quan niém dinh
dudng ndi chung cua tré em nhung trong mot
s0 trudng hop cu thé, né co sirc anh hudng
(have an effect) = Nhitng anh hudng cé thé xay
ra (likely effects) cua quang céo d6 &n dén kién

thire dinh dudng cua tré children’s nutritional

Poan B
The review tackled it by looking at

studies that had examined possible
effects on what children know about
food, their food preferences, their actual
food behaviour (both buying and eating),

and their health outcomes (eg. obesity or
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knowledge)

cholesterol levels). In terms of -
_ on children’s general

perceptions of what constitutes a healthy

diet, but, in certain contexts, it does -

-on more specific types of

nutritional knowledge

3 vi. Evidence that advertising affectsiwhat

children like and buy to eat

Bang chirng chi ra rdng quéng cdo d6 an anh
hwéng dén s& thich (food preferences) va
théi quen mua sdm (purchase behavior) cla

chung

Poan C

The review also found -that food
FFGG o INMERERRc oo s o6

preferences and their purchase behaviour

4 v. Connection of advertising and children’s

Cac nghién ciru dang cb gang tim mét méi

lién hé (a link) gitra quéng cao d6 &n va ché
dd an cling nhw bénh béo phi (obesity) = Méi
lién hé (connection) gira quang céo va van

dé can nang cua tré (weight problems)

Poan D
The next step, of trying to establish

whether or not -exists between -
promotion = AiEEGFGBEST

5. General points of agreements and

Poan E
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disagreements of researchers Thus the literature does suggest -

RESEarChersIMIXSdIFESIS regarding th ' e
EffE8ESIof food advertising ;g:f:ilclir:Zn'sediet promotion is [RfliEAGIAGchildren’s diet in

a number of ways. This does not amount to

proof; as noted above with this kind of
research, incontrovertible proof simply isn’t

attainable. Nor do all studies point to this

conclusion; Several have not found an
effect...Nonetheless, many studies hiave

6 x. Underestimatinglthe effects SGVSHiSING | Doan F

has on children Furthermore, two factors suggest that

Két qua tim kiém thwc sw danh gia thap these finding® actually _the
(downplay = underestimate) anh huwéng cua

quang céo dén tré em, effect that fiGGdIBroMotioN has on

children

7 iii. Need'to take action DPoan G

The debate should now shift to what
-is - and specifically to how
the power of commercial marketing can
be used to bring about improvements in

young people’s eating

Questions 8-13: dang YES/NO/NOT GIVEN:

Cach lam: xem v&i cac ndi dung chinh clia cau hai, coé tim dwoc cac ndi dung twong trng
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trong bai doc khéng:

Néu toan bo ndi dung chinh clia cau héi cé thé tim thay trong bai doc: dap an 1a YES hodc

NO, ta so sanh y nghia cac ndi dung sé ra dap an cudi cung.

Néu khong tim dd toan bé ndi dung twong trng trong doan van (vi du: cau hdi cé 3 ndi dung
chinh, nhwng doan van chi nhac dén 2/3): dap an la NOT GIVEN.

8 There is little difference between the
number of -and _
advertisements

Trong bai, tac giad ndi cd su trai ngudc lén
(contrast sharply) gitta ché d6 dn dudgc
quang cdo va ché db 8n dudc khuyén
dung. Nhung cau hdi néu cd it su khac
biét (little difference) gilta quang cdo d6
an lanh manh va khéng lanh manh.

=>Pap an la NO

Poan A

The _ contrasts sharply
with that recommended by public health
advisors, and themes of fun and fantasy
or taste, rather than health and nutrition,
are used to promote it to children.

Meanwhile, the _gets

little promotional support.

9 _ has successfully taught
children the i TCHSIONEIICEINGIE.

Bai van néu ra quang céo do dn co thé cd it anh
hudng (seem to have little influence) dén quan
niém cua tré vé cai gi tao nén mot ché do an
lanh manh (what constitutes a healthy diet).
Nhung cédu hoi néi rang quang cdo thanh céng

(successfully) trong viéc day tré em nhirng yéu

Poan B

In terms of nutritional knowledge, -

on childrens general perceptions of what
e —

contexts, it does have an effect on more
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t6 ciia mot ché do &n lanh manh (elements of a
healthy diet)
=>Pap anlaNO

specific types of nutritional knowledge.

10 Itis hard to decide which aspect of TV
viewing has -weight problems of

children.

Khong thé ndi dugc (it is impossible to
say) trong ba yéu t6 quang cdo
(advertising), ban chat it vin dong cua
viéc xem TV (the sedentary nature of
television viewing) hay viéc an vat
(snacking) trong luc xem TV gdy ra bénh
béo phi = R4t khé dé€ quyét dinh yéu t6
nao (which aspect) cla viéc xem TV gay

ra cdc van dé can nang cua tré.

Poan D
The next step, of trying to establish
whether or not a link exists between food

promotion and diet or obesity. .

_, however, whether this
effect is @@liSedoy the advertising, the
sedentary nature of television viewing or
- that might take place whilst

viewing.

T ———

affected than any other age group.

Bai chi ndi dén tré em & d6 tudi tiéu hoc
nhung khong cé théng tin so sanh vdi cac

dd tudi khac (any other age group)

Poan B

For example, seeing soft drink and cereal

adverts reduced primary aged children's
ability to determine correctly whether or not
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=>Dap an la NOT GIVEN

12 If_ is strongly
promoted, wealthy Baf@itsitend to buy it

more for their children.

Bai ¢ néi dén dnh hudng clia quang cdo
ddi vdi bd me cla tré, nhung khdng ¢é chi
tiét “wealthy” (giau cd)

=>Dap an la NOT GIVEN

Poan F

For example, promotion for fast food outlets
may not only influence the child, but also
encourage parentsito take them for meals
and reinforce the idea that this is a normal

and desirable behavior.

12 There is - EGRTBSHGRNR o [958
promotion methods other than TV
advertising.

Bai nghién cliu chi tap trung vao quang
cado trén TV, chir khéng danh gia dudc
nhitng loai hinh quang cdo khac (other
forms of promotion and marketing) = Cé
mot su thiéu hut nghién cdu vé nhiing
loai hinh quang cdo khac ngoai quang
cao trén TV (food promotion methods
other than TV)

=>D3ap an la YES

Poan F

First, the literature [GCUSESIDRINCIDAIVION
television advertising; the cumulative effect of
this combined with other forms of
promotion and marketing is likely to be

significantly greater.
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